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Brand Representation



Campaign Objectives and Goals

• Expand their customer base to a younger demographic

• Bringing awareness to community food insecurities and provide 
an easy way for people to help



Consistency

Strengthen brand identity be creating cohesiveness through 
consistency

• Colors

• Typography

• Shapes

• Alignment



Target Audience Visual Preferences

Diverse men and woman ages 21 – 35, tech savvy, active on 
social media, and value ethnic and racial diversity.

Preferences:

• Simplicity

• Image-driver content

• Attention-grabbing features



Adaption
Magazine Advertisement



Adaption
Social Media Advertisement



Adaption
Animated Skyscraper  

Advertisement



Choice of Design and Visual Elements



Attributions
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